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Abstract. This study aims to analyse the influence of entrepreneurial characteristics, motivation 

and business capabilities on business success in printing companies. The method used in this 

research is descriptive and verification with a sample of 63 respondents. The analysis used in 

this research is multiple linear regression analysis and coefficient of determination analysis with 

hypothesis testing using the T test and F test using SPSS V22 software. The results obtained by 

multiple linear regression analysis are as follows: Simultaneously entrepreneurial 

characteristics, motivation and business capabilities have a significant effect on business success 
in printing companies. 

1. Introduction 

Business development at a time like this has great potential in increasing income, maintain sustainability 

and fulfill life needs In achieving a successful business in the midst of increasing business competition 

in the field of business and trade, especially for small and medium scale businesses. Therefore, 

companies are required to carry out various ways to increase competitiveness by realising the company's 

competitive advantage [1]. Changes in printing companies follow the same technological shifts. This 

fundamental shift in IT technology demands similar changes in printing. Today's leading print services 

now integrate cloud technology, mobility, and support standards in the Internet of Things (IoT) [2].The 

Business Capacity building concept can be expressed as a plan to develop (or improve) the knowledge, 

output levels, management, skills, and other capabilities of an organisation through acquisition, 

incentives, technology, and/or training [3]. Entrepreneurial characteristics are one of the most important 

factors when people talk about entrepreneurship, because a business can only grow and survive if it has 

strong entrepreneurial characteristics. An entrepreneur must also have certain characteristics to achieve 

success and sustainability of his or her business. To undertake development and sustainability, a strong 

entrepreneurial character is one of the prerequisites [4].  
Individual characteristics are personal characteristics that are inherent in an entrepreneur from 

birth, while psychological characteristics are character traits formed based on life experience, indicating 

that entrepreneurial characteristics and entrepreneurial competence have an overall positive influence 

on business performance [5].  Motivational factors are also important in the productive cultivation of 

the company, motivation is an inherent tendency to seek new developmental challenges and to use 

personal skills to discover and learn in business. [6]. In running a business, an entrepreneur must have  
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the motivation to develop his business to be more advanced; this is in line with Mc Clelland's theory of 

achievement motivation. When the company's ambitions, dreams, expectations, targets are fulfilled, it 

can contribute to satisfaction. Knowing the motivational factors that drive people to entrepreneurship 

is important because it can provide valuable information to any government or institution to design 

suitable programmes and methods to be used in the improvement of entrepreneurship [7].  

The determinants of business success as espoused and experienced by entrepreneurs 

empirically found that both internal and external factors are critical to small business success. They 

concluded by studying eight business success factors namely as External Environment, Market 

Accessibility, Entrepreneurial Qualities, Human Resources, and Market Support by Government 

Pricing, Delivery and Service [8]. Internal factors include characteristics of the business owner, size of 

the business and years in business, ability to attract outside capital investment, management, financing, 

planning, experience, and skills to execute each identified project. External or environmental factors 

are sales tax rates, and infrastructure spending [9]. Today, 3D printing technology is successfully 

applied in shaping the world and producing most of the products used today, from simple plastics to 

advanced ceramics and metals. 3D printing technology can print objects layer by layer, by directly 

depositing materials using computer software, with just a single click [10] It is necessary to determine 

the success model of printing businesses based on entrepreneurial characteristics, motivation and 

business capabilities. 

The purpose of this study is to determine a qualitative model of business success variables based 

on entrepreneurial characteristics, motivation and business ability. The method used is descriptive and 

quantitative using SPSS tool. 

 

2. Method 

This research method uses descriptive and verification methods with a quantitative approach, with a 

total of 63 respondents. The data used comes from a printing company in the city of Bandung with data 

collection in 2021. The verification method is a method used to test hypotheses using statistics. Based 

on the type of research, namely descriptive verification research, the research method used is an 

Explanatory Survey. An explanatory survey is a survey that is used to explain the causal relationship 

between three variables through hypothesis testing. The survey is conducted by taking a sample from 

one population and using a questionnaire as a data collection tool. 

3. Results and Discussion 

Verification Analysis Multiple linear regression 

From the results of the multiple linear regression equation in table 1, the interpretation for each 

variable is obtained as follows : 

 

Table 1. Multiple Linear Regression Equations 

 
So the linear regression equation is obtained Y = 0.765+ 1.368X1+ 0.227 X2+ 0.207X3 

a. A constant of 0.765 indicates that when the three independent variables are constant and there 

is no change, then Business Success is predicted to be worth 0.765 times. 
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b.  The X1 variable, namely Entrepreneurial Characteristics, has a regression coefficient of 

1.368, indicating that when Entrepreneurial Characteristics increases, it is predicted that it 

will increase Business Success as much as 1.368 times. 

c. Variable X2, namely Motivation, has a regression coefficient of 0.227, indicating that when 

motivation increases, it is predicted that it will increase business success by 0.227 times. 

d.  The X3 variable, namely Business Ability, has a regression coefficient value of 0.207, 

indicating that when Business Ability increases, it is predicted to increase Business Success 

as much as 0.207 times. 

Multicollinearity Test 

From the table 2, it can be seen that all variables have tolerance values above 0.1 and VIF values below 

10, so it can be concluded that the regression model in this study does not occur multicollinearity. That 

is, between the variables of Business Success there is no correlation with the variables of 

Entrepreneurial Characteristics, Motivation and Business Ability, so it can be stated that the 

independent variables in this study are independent or not related to each other. 

Table 2. Multicollinearity Test Results 

 

Simultaneous Correlation Analysis 

It is known that the simultaneous correlation value obtained between Entrepreneurial Characteristics, 

Motivation and Business Ability in table 3  is 0.936 and is included in the category of high correlation 

which is in the correlation interval between "0.81-1". The correlation value is positive which indicates 

that the relationship between the three is unidirectional. The analysis of the data below can be 

interpreted that the better the entrepreneurial characteristics, motivation and business ability of the 

printing press company, followed by the increasing business success that will be achieved by business 

actors in the Printing Service company. 
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Table 3. Simultaneous Correlation Coefficient Test Results 

 

Simultaneous Determination Analysis 

It is known that the coefficient of determination or (R) in table 4 is 0.936. Furthermore, the calculation 

of the coefficient of determination (KD) is used to determine the contribution of the entrepreneurial 

characteristics, motivation and business ability  variable to Business Success. 

KD = (𝑟)2 x100% 

KD= 0.936 x 0.936 x 100% 

KD= 0.8761 (87.61%) 

Based on the calculation results above, it can be seen that the coefficient of determination obtained is 

87.61%. This shows that the three independent variables consisting of entrepreneurial characteristics, 

motivation and business ability contribute to business success in business actors at the printing center 

by 87.61%, so it can be concluded that entrepreneurial characteristics, motivation and business ability 

have an influence to business success, so that if there is an increase in entrepreneurial characteristics, 

motivation and business ability, it will be followed by an increase in business success. While the other 

12.39% are contributions from other variables studied. 

Table 4. Simultaneous Coefficient of Determination 

 

Simultaneous Hypothesis Test 

It is known in table 5 that the Fcount value is 138,400 with p-value (sig.) = 0.000.  With = 0.05, df1 = 

k-1= 3-1= 2, and df2= (n-k-1) = 60-4=59 , then we get Ftable = 2.77. Due to the value of Fcount greater 

than Ftable (138.400 > 2.77) and a significance value of 0.000 < 0.05 then H0 is rejected and H1 is 

accepted, meaning that simultaneously Entrepreneurial Characteristics, Motivation and Business 

Ability have a significant effect on Business Success  Printing Center company . 
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Table 5. Simultaneous Statistical Test Results (Test F) 

 
If presented in the figure 1, the F-count and F-table values can be seen as follows:

 

Figure 1. Simultaneous Hypothesis Testing Curves of Entrepreneurial Characteristics, 

 Motivation and Business Ability to Business Success 

4. Conclusion 

The quantitative model of business success is most influenced by entrepreneurial characteristics of 

1.368, motivation of 0.227 and business ability of 0.207.There is an influence of Entrepreneurial 

Characteristics, Motivation and Business Ability on Business Success simultaneously at Printing Center 

company. So, the better the motivation provided by the company and the business actors can realise 

themselves well and the business capability provided by the company, the better the success of the 

business will be. Figure 2 shows the success model of the printing business. 

 
 

Figure 2. Model Success Business Printing 
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