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Abstract.  This  study  aims  to  determine  the  benefits  of  social  media  as  a  supporter  of
advertising activity in a business. This study used descriptive qualitative method with literature
study by collecting a variety of data related to what is researched, then analyze and summarize
so that  researchers  can explain what  are the benefits  of social  media that  can support  the
advertising activities. Results from this study is the social media provides many benefits to the
business world and can be made in one of the media that support the advertising activities for a
business. Nowadays anyone can do a business and expand global business network by simply
using social media.

1. Introduction

Social media is part of the rapid development of technology that dramatically prompted some major
changes  around  the  world,  including  the  business  world.  An  entrepreneur  should  understand  the
business system, being able to  exploit business potential, able to adapt to the business environment,
able  to  cope  with  business  dynamics,  expertly  manage  resources,  flexible,  has  the  best  business
strategy and is ready to win business competition [1]. Rapid development of mobile phone technology
made increasingly rapid growth of social media. By using a smartphone, social media can be accessed
anywhere and anytime. Social media has indirectly provided many benefits that can help a wide range
of business affairs at  a small cost.  with the rapid growth of social  media,  it began to replace the
conventional mass media role in supporting the activities of advertising in business [2]. The number of
social  media  that  have  the  facility  to  advertise  would  be  beneficial  if  used  to  support  business
activities, most of the world community has already created their social media. Users who have used
the social media have the advantage to start their own online stores [3].
     Social media as a marketing tool is influential on consumer decisions. Through social media,
sellers can promote their merchandise more broadly, can reach further consumers from various places.
Aside from being a communication and promotion, social media can also be used as a learning tool.
The closeness of students to social media technology today can be used as a place to teach and learn so
that it can then improve students' motivation and learning outcomes [4-6].

Researchers  conducted  observations  by  conducting  interviews  to  businesses  that  utilize  social
media as a means of supporting its business. The purpose of this study researchers write so that more
people know the benefits of social media, especially in advertising activities of a product or service
that supports the processes in the business.

2. Method

This research used descriptive qualitative method by literature studies. The author uses this method in
order to obtain data related to this study which then be analyzed and be concluded which became the
results of this study.
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3. Results and Discussion

The rapid development of internet and mobile phone technology is instrumental in encouraging the
advancement of  social  media where social  media  is  used as a communication tool  and source of
information. Of course, social media is now has many benefits, among them are the benefits to the
business world[7]. Social media can be used as a medium to promote good business can even be used
as a medium for selling and buying products / services online [8]. Social media is has many benefits to
businessmen  in  the  growth  of  their  business.  By  using  social  media,  buyers  and  sellers  can
communicate  remotely  thereby saving  time and costs [9].  This  makes  businessmen conduct  their
business more easily and more flexible.

All social media is helpful in business activities, one of which social media Instagram. Instagram is
a social media focus as a platform to share photos and videos, Instagram users ranged from children to
old people, as well as from students to businessman. Ads  in Instagram also has features that support
promotional activities, this is a useful feature to support business activities [10].  In just a few easy
stages, businessman can run ads on Instagram and reach its targets appropriately. Here are some steps
before starting to advertise on instagram:

1. Creating a Facebook page & Change Profile Instagram into Business profile 

Figure 1 shows that the first stage, the customer must have a Facebook account and a Facebook page
in advance at https://www.facebook.com/business/pages/set-upin order to run ads, and customers must
create  a  business  profile  on  Instagram or  change  the  existing  Instagram account  into  a  business
account 

Figure 1. Web Page Facebook Business. 

2. Preparing Ads

Figure 1 shows that the second phase, the customer must choose a destination ad and Figure 3 shows
the target of the ad, at the election of the ad's destination there are three options on the target and there
are two options.
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Figure 2. Ad Management page section advertising objectives. 

Figure 3. Ad Management page section Target targets. 

3. Determining the budget and payment methods

Figure 4 shows that phase three, the customer must determine how much budget who want customers
to spend and how long the ad will run.  Figure 5 is shown once the customer is required to select a
payment method ad which will be aired.
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Figure 4. Ad Management page of the Budget section. 

Figure 5. Ad Management page Payment Methods section. 

4. Publishes Ad

After passing through this process, the ad is ready to be published. Customers will be notified when an
ad is approved and ready to run.

Figure 1 shows Instagram offers many other types of ads are photo ads (see Figure 6), video ads,
story ads, carousel advertisements, a collection of ads, and roaming advertising. Each ads has its own
advantages, for example rent photo has the advantages when users are looking at photographs of his
friend or someone he contested on the homepage, video ads have the advantage that the ads have
visual move that could attract potential buyers, story  advertising has the advantages when users are
viewing Instagram story or feature story. Carousel advertising has advantages that are suitable for the
vendor product because it has an interesting visual and usually in one ad  that include a number of
photos  or videos.  Rent  collection is  similar  to the carousel  ad but  the ad is  usually used to offer
services.  Roaming  advertising  has the advantages when the user is looking at pictures on the page
cruising. Ads that have been published can be monitored, how many people click their ads only by
clicking the "View Insight". It is easy for the businessman to know how many people are interested in
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the advertised product or service. It is one of the benefits of social media to support business activities
and development of the business environment so that business can continue to run.

Figure 6. Example of ad photos on Instagram. 

4. Conclusion

From the discussion above regarding the benefits of social media Instagram in advertising activities,
conclusions that can be drawn is that social media provides many benefits to the business world and
can be made in one of the media that support the advertising activities for business.  Every social
media, one of which Instagram, has provided facilities for the businessman who wants to reach their
business targets easily, efficiently, and targeted. Therefore, social media can be utilized to support the
business activities of one advertising activities.

Acknowledgement

I thank those who have helped provide data that relates to this research,  and especially  Prof.  Dr. Ir.
Eddy Soeryanto Soegoto, M.T who have provided insights and Mrs. Senny who has given directives
and support the creation of this paper.

References

[1] Soegoto, E. S., & Tjokroadiponto, S. 2018, August. Effect of Internet on Student’s Academic
Performance and Social Life. In IOP Conference Series: Materials Science and Engineering,
407 (1), pp. 012176.

[2] Lee, D., Hosanagar, K., & Nair, H. S. 2018. Advertising content and consumer engagement on
social media: evidence from Facebook. Management Science, 64(11), pp.5105-5131.

[3] Rapp, A., Beitelspacher, L. S., Grewal, D., & Hughes, D. E. 2013. Understanding social media
effects across seller, retailer, and consumer interactions. Journal of the Academy of Marketing
Science, 41(5), pp.547-566.

PROCEEDING BOOK
The 3rd International Conference on Business, Economics, Social Sciences, and Humanities 2020
ISBN: 978-623-95562-0-4



[4] Utomo, E. P. 2019. Pemanfaatan Sosial Media Sebagai Bentuk Inovasi, Strategi Komunikasi dan
Kreatifitas Layanan di Perpustakaan Perguruan Tinggi. Tik Ilmeu: Jurnal Ilmu Perpustakaan
dan Informasi, 3(1), pp.27-36.

[5] Irianto, A. B. P. 2015. pemanfaatan social media untuk meningkatkan market share UKM. Jurnal
Teknomatika, 8(1), pp.1-12.

[6] Kim, A. J., & Ko, E. 2012. Do social media marketing activities enhance customer equity? An
empirical study of luxury fashion brand. Journal of Business research, 65(10),pp. 1480-1486.

[7] Okazaki,  S.,  &  Taylor,  C.  R.  2013.  Social  media  and  international  advertising:  theoretical
challenges and future directions. International marketing review, 30(1),pp. 56-71.

[8] Rishika, R., Kumar, A., Janakiraman, R., & Bezawada, R. 2013. The effect of customers' social
media  participation  on  customer  visit  frequency  and  profitability:  an  empirical
investigation. Information systems research, 24(1), pp.108-127.

[9] Andzulis, J. M., Panagopoulos, N. G., & Rapp, A. 2012. A review of social media and implications
for the sales process. Journal of Personal Selling & Sales Management, 32(3), pp.305-316.

[10] Evans, N. J., Phua, J., Lim, J., & Jun, H. 2017. Disclosing Instagram influencer advertising: The
effects  of  disclosure  language  on  advertising  recognition,  attitudes,  and  behavioral
intent. Journal of Interactive Advertising, 17(2), pp.138-149.

PROCEEDING BOOK
The 3rd International Conference on Business, Economics, Social Sciences, and Humanities 2020
ISBN: 978-623-95562-0-4


